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Sample Social Media Posts

[bookmark: _GoBack]Social media allows your organization to speak directly to your target audiences. Below are some sample social media posts from the 2012 State of Mentoring report pitch. Please note:
· Compelling visuals when available
· Reposting and retweeting of relevant news coverage
· Numerous posts sharing different aspects of the overall story to increase its longevity on social media
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We are so thankful to everyone who takes time to mentor a child,
but more help is needed! 250,000 Minnesota youth are stllin
need of a mentor. To see the full graphic visit
http:/fwwaw.mpmn.org/Files/2011StateofMentoringlnfographic.pdf
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« %~ Thank you to our U of MN media partner (mndailynews for
highlighting Expert Partner & ACES4Kids - StateofMlentoringMN
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« %~ Thank you to our Mankato media partner (2)ISUReporter for

highlighting # StateofMentoringMN. owly/kLeES
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Great article in Star Tribune featuring MPM's recent State of
Mentoring survey & the need for more male mentors! Full article
atthe link.

Philanthropy beat: Male mentors wanted for
kids.
only

It the latest documented gender gap in Minesota,
but one that couid be readiy fixed
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